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Solibri Excellence Journal gathers stories
from users worldwide

Editor in Chief Russell Anderson reports on the new normal

The period of time passing since our last Journal has been almost
unrecognizable when compared to previous years. The intention within our
Solibri marketing team was to offer fresh insight and inspiration during early
2020.

2019 was a big year for Solibri. We had a new CEO (Ville Kyytsönen) and the
introduction of a new product portfolio. We had continued to grow as a team
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and had seen a much greater adoption of Solibri globally. We had also
introduced a range of new webinars – Customer Insights – where we hear
from the real Solibri heroes – our customers and how they use our products
to great effect. Everything was making sense and then welcome COVID and
everything got turned upside down.

As I write this, Europe is slowly starting to open up and we have been able to
focus on what we do best – providing great software to innovative
customers. This Journal serves as a reminder to us and hopefully a great read
for you on how Solibri is being used. That’s why Ville talks upfront about how
building code checking is really changing how governments are tackling
construction quality on a massive scale. We’ve also seen our software being
shaped and used by customers to build new ecologically friendly projects in
wood. These are the kinds of stories that remind us how BIM continues to be
needed and a mandated process for all major builds. We’re also very proud
that our customers choose Solibri to be part of their toolkit to deliver these
buildings of the future.

Our strategic strapline is ‘Creating a digital future of better builds’. Thank you
for helping us make that a reality and let’s hope in the near future we’ll be
able to share stories and ideas in person once again.

About the Nemetschek Group

The Nemetschek Group is a globally leading software provider for digital
transformation in the AEC/O and media industries. Its intelligent software
solutions cover the entire lifecycle of building and infrastructure projects and
enable creatives to optimize their workflows. Customers can design, build,
and manage buildings and infrastructures more efficiently and sustainably
and develop digital content such as visualizations, films and computer games
more creatively. The software provider is driving innovations such as digital
twins as well as open standards (OPEN BIM), and sustainability in the AEC/O
industry, constantly expanding its portfolio by also investing in deep-tech
startups. Currently more than seven million users worldwide are shaping the
world with the customer-focused solutions of our four divisions. Founded by
Prof. Georg Nemetschek in 1963, the Nemetschek Group today employs
around 3,600 experts globally.

Publicly listed since 1999 and quoted on the MDAX and TecDAX, the
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company generated revenues amounting to EUR 801.8 million and an EBITDA
of EUR 257.0 million in 2022.
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